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Today’s Outcomes…

• Start and evaluate your strategy;
• Understand the inner workings of a successful 

creative marketing campaign;
• Find & archive ideas, create metrics, build & implement

track, follow up. REPEAT

My goal is to help you think differently about how you promote yourself!
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What’s different…have YOU looked lately?
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Difficult | Requires Work | Requires Creative & Strategic Thinking

Easy | Short Term | Frustrating | Time Consuming | All in the Game

100%

3%

97%

Measurement
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Develop a Balanced Approach
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Creating the Unusual, 
Making a Difference…

Establishing yourself as the EXPERT

✓ Questions
✓ Do discovery…be intuitive!

✓ Challenge Assumptions
✓ Do your homework, research ideas
✓ Be Different – FIRST!
✓ Act Different, Talk Different
✓ Be Passionate, become the chef!



“Elevate Your Brand with Creative Self-Promotions”©2021 QuicksellSpeaks.com

Become a Specialist

Hueber Keller, Executive Chef

“Fleur” Mandalay Bay, Las Vegas

Make higher profits!
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Gathering Ideas
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“The Jury Is Out…You be the Judge”
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Targeting Marketing Directors
of Law Firms
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Big Fish Branding

• What  they deliver
• Blurb on the company
• Contact Information

• Clever
• Unique, memorable
• Award Winning!
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“The Jury Is Out…You be the Judge”

Designed for 
• Legal Related Businesses
• 60% appointment rates
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Measurable Case History…What NOT TO DO!

“Stupid Stunt Causes Bomb Scare Chaos”

“To raise awareness of the 
dangers of losing data, 

we sent a comic-book style 
alarm clock to symbolize the 
fact that time is running out 

on data safety,”

They sent out a total of 40 
“time bombs” to businesses, 

shops, a handful of embassies 
and even the offices of a 

newspaper group. 
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Creative Marketing
Case History
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“ I’m Puzzled…we’ve worked…”
C

as
e 

H
is

to
ri

es
 A

t 
W

o
rk



“Elevate Your Brand with Creative Self-Promotions”©2021 QuicksellSpeaks.com

Creative Marketing   

“Cliff - I wanted to thank you and 
share a big success I had today 
which was direct result of the 
PMI marketing program… we had 
another call where the President 
committed to a $30,000 budget
for a coordinated marketing and 
sales incentive program targeting 
300 prospects!!” – Art Silverman

Award Winning Campaign

Use Idioms
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Creative Marketing   
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Creative Marketing   
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Leveraging Your Community
“Take the Cold Out of Cold Calling”
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Creative Self-Promotion
“What’s In Your Closet?”

“YOU HAVE
GOLD SITTING

IN YOUR
CLOSET”
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Creative Self-Promotion
“Connecting Over Coffee”
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Samples and Welcome Kits  
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For a 
MOMENT!

Go beyond what
is requested
suggestion is

powerful, clients
want to be 
different!

Be Different!

“Boy Scouts of America Annual Report”
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Where is the product? 
Where is the value? 
What portion do you own?

Major Clients & Prospects Value Uniqueness and Creativity
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Creative Client Marketing   
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What do these programs all have in common?

• RISKY
• Innovative
• Creative

• NOT in a CATALOG
• NOT subject to being shopped

• Creates Differentiation

MEASURABLE & SUCCESSFUL! 
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Develop Your Passion
Learn to Fly…be a Kid Again
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Speaker’s Contact Info

Cliff Quicksell, Jr., MAS+
President

Cliff Quicksell Associates

301-717-0615

cliff@cquicksell.com

Having been a distributor owner for over 16 years, former
director of sales & marketing for the $185 million-dollar promotional marketing firm iPROMOTEu 

and launching two successful supplier companies from ground zero, Cliff now takes and shares 
that 37 plus years of knowledge and expertise as a full-time consultant, business coach and 

trainer. He provides personal one-on-one or group coaching & training. Regardless of your needs 
or challenges, he speaks your language –he is available by phone or in person for one-on-one 

hourly consultation or should you need more time, longer contracts can be arranged.

Sign up for Cliff’s Weekly BLOG “30 Seconds to Greatness”

You can also purchase his “NEW” Creative Marketing Journal along with 
various other education topics on both CD and DVD at his website at

www.quicksellspeaks.com

About Cliff Quicksell, MAS+

mailto:cliff@cquicksell.com

